


Festivals are times that bring life to a state of enthusiasm, creating mind

space and good vibes among all of us and making the overall environment

conducive for the demand generation, especially for the consumer products

in the economy.

After witnessing two muted years which were impacted due to intermittent

Covid-19 disruptions, the spirit of celebration is finally back to its pre-Covid

levels. This year, the excitement seems to have reinvigorated and economic

activities are picking up momentum, thanks to the large-scale vaccination

drive undertaken by the government of India (which crossed the remarkable

milestone of 213 Cr by 4th Sep’22).

Multiple catalysts are triggering renewed excitement in the air. A few of

these are:

 The Indian economy’s remarkable resilience in FY23 to date with an uptick

visible in most of the high-frequency indicators.

 Improvements in urban demand with rural demand, too, on the verge of

improvement as normal monsoon is reviving confidence in demand

recovery in rural India

 Fully functioning contact-intensive services sectors such as Travel &

Tourism, Hotels, Schools, and Colleges post COVID 3.0. In addition, all

public transport systems like Air, Rail, and Bus are also now fully

operational, supporting fast and resilient recovery in economic activities.

 Remittances (major contributors to rural income) likely to return to pre-

Covid levels with the pick-up in the services sectors.

 Easing supply chain conditions and cool-off in commodity prices, providing

a breather from high inflation. In this context, the market narrative has

shifted from inflation concern to a cool-off in inflation expectation in the

next one or two quarters.

Based on the above themes, we recommend the following stocks that

are well-placed to be the beneficiaries of robust festival demand: Maruti;

Bajaj Finance; SBI Cards; Trent, Relaxo; V-mart

Neeraj Chadawar |neeraj.chadawar@axissecurities.in |



Maruti Suzuki Ltd

CMP Target 
Potential 

Upside (%)

8,910 9,801 10%

Create long term wealth

Bajaj Finance Ltd.

CMP Target 
Potential 

Upside (%)

7,191 8,250 15%

SBI Cards & Payment Services Ltd.

CMP Target 
Potential 

Upside (%)

932 1,050 13%

Trent Ltd.

CMP Target 
Potential 

Upside (%)

1,390 1,530 10%

Relaxo Footwears Ltd.

CMP Target 
Potential 

Upside (%)

1,008 1,120 11%

V-MART Ltd.

CMP Target 
Potential 

Upside (%)

3015 3350 11%

Note: CMP as of 2nd September’22

Time Horizon: 6-9 months



Maruti Suzuki Ltd
Automobile Sector

About the Company 

Maruti Suzuki India Ltd (MSIL) is the market leader in the domestic passenger car industry commanding a market share of about 40%. Suzuki

Motor Corporation (SMC) currently holds 56.37% of its equity stake.The Company has two state-of-the-art manufacturing facilities located in

Gurugram and Manesar in Haryana, capable of producing ~1.5 Mn units per annum. Suzuki Motor Gujarat Private Limited (SMG), a subsidiary of

SMC, was set up in Hansalpur, Gujarat to cater to the increasing market demand for the Company’s products and has been operational since

2017. Through this new facility, an additional annual production capacity of 0.75 Mn units has been made available, thereby taking the combined

production capability to~2.25Mn units

Investment Rationale

A. Focus on SUV segment: MSIL has recently launched All-New Brezza in compact SUV segment and Grand Vitara in Mid-SUV segment . Main

features of Vitara include electric/ smart hybrid power-train giving superior mileage of ~27 kmps. The order bookings have already crossed 70k and 20k

respectively as per last management conference call.

B. Boost to Margins: We expect gross margin to improve going forward, driven by (1) fall in the price of commodities (2) Yen being devalued in

comparison to Rupee/Dollar. In addition, volume ramp-up will bring in operating leverage.

C. Increasing CNG Penetration: The higher fuel price has led to very strong demand for CNG, supported by good expansion in the CNG network

(currently covering ~250 cities with 3800 stations v/s 1400 stations covering 150 cities 3-4 years back). CNG volumes consist of 20% of total sales

volumes.

D. Outlook & Valuation: MSIL has a stronghold in the entry-Level segment and with recent launches in the compact (All-New Brezza) & mid SUV (Grand

Vitara) segment it seems to be moving towards regaining lost market share by FY25E. We expect a rise in demand from new launches along with

upgradation of existing product portfolio, softening commodity inflation and improving ECU shortages to support recovery in the margins. The company

would gain further market share, driven by an expected shift towards petrol, CNG and hybrid vehicles. Looking at the existing order book we expect the

company’s volumes to witness strong growth H2FY23 onwards.

E. Recommendation: We recommend a BUY on the stock with a target price of Rs 9,801/share, implying an upside of 10% from CMP.

CMP 

(Rs)

Target 

(Rs)

Potential 

Upside 

(%)

8,910 9,801 10%

MARKET DATA

No. of Shares 30.2 Cr

Market Cap 2,69,153

52-week High / Low 9,229/ 6540

BSE Code 532500

NSE Code MARUTI

Y/E March

(Rs Cr)

Net Sales

(Rs Cr)

EBITDA

(Rs Cr)

Net Profit

(Rs Cr)

EPS 

(Rs)

ROE

(%)

P/E Ratio

(x)

P/BV

(x)

EV/ EBITDA

(%)

FY21A 70,333 5,404 4,278 141.6 8.3% 48.4 4.0 37.9

FY22P 83,798 5,662 3,766 124.7 7.1% 71.5 5.2 47.2

FY23E 1,06,790 11,189 7,562 250.3 13.5% 35.6 4.7 24.0

FY24E 1,19,910 14,709 11,077 366.7 17.7% 24.3 4.1 17.9

Financial Summary

Why Maruti Suzuki India Ltd ?

 Festive Season, Normal Monsoons

 New SUV Launches to drive growth

 Margin improvement going forward

BUY



Bajaj Finance Ltd.
NBFC

About the Company  

Bajaj Finance (BAF) is one of India’s largest NBFCs for consumer finance with a wide product portfolio comprising loans for two/three-wheelers,

consumer durables, housing, and small businesses, among others. The company caters to a customer base of 60.3 Mn and operates its business

through 1,368 urban and 2,218 rural lending branches with over 1.3 Lc distribution points.

Investment Rationale

A. Growth remains buoyant: BAF entered FY23 with a bang, registering an AUM growth of 28/3% YoY/QoQ in Q1FY23, driven by continued traction in

the rural segment (+38/10% YoY/QoQ), SME loans (+31/6% YoY/QoQ) and mortgages (+28/6% YoY/QoQ). The approaching festive season is likely to

help the company sustain its strong growth momentum. Additionally, the customer addition momentum remained strong with the highest-ever customer

addition during the quarter, leading to customer base growth of 20/5% YoY/QoQ. The company plans to scale up its gold financing business by

expanding its geographic reach. Moreover, the launch of non-captive two-wheeler financing in Jul’22 along with plans to foray into new auto loans in

FY24 would support the company’s AUM growth moving forward. It also plans to strengthen its credit card segment with its partnerships with RBL Bank

and DBS. Thus, multiple new product launches coupled with sustained growth momentum in the existing products and strong momentum on new

customer acquisitions should collectively drive growth for BAF going ahead.

B. B. Pristine Asset Quality: Asset quality improvement has been remarkable with GNPA/NNPA improving to 1.25/0.5% in Q1FY23 with asset quality

metrics now standing better than pre-COVID levels. Similarly, the restructured book tapered to 0.2% of AUM vs. 0.4% QoQ. With asset quality stress

well-managed, no further major asset quality shocks in sight, and a management overlay of Rs 1,000 Cr, we believe the company’s credit costs trend to

remain muted in the range of 1.6-1.7% over the medium term, and would thereby support the company’s RoA expansion.

C. C. Operating performance to remain robust: In Q1FY23, the company’s operational performance was robust driven by strong growth, robust customer

additions with support from the digital ecosystem and improved NIMs (+102bps YoY), even as Opex ratios remained elevated. Though BAF is expected

to witness a slight margin compression going forward, its improving cost ratios with operating leverage kicking in along with stable credit costs should

drive RoA growth. Additionally, we believe with the digital and web platform, which will be fully operational by the end of FY23, will not only give a fillip to

the company’s growth but also aid in strong fee income growth. Led by these factors, we expect BAF to deliver superior RoA/RoE of 4.7-4.8%/17-24%

over the medium term.

D. Outlook & Valuation: The company’s digital initiatives and business transformation are key positives to look forward to and are currently progressing

well with sequential improvement visible across metrics. With the digital transformation journey likely to be completed by FY23, we believe it should

contribute meaningfully to the overall growth. We believe the marginal compression in NIMs will be offset by improved fee income and stable credit costs,

thereby enabling BAF to deliver superior return ratios.

E. Recommendation: We recommend a BUY on the stock with a target price of Rs 8,250/share, implying an upside of 15% from CMP.

CMP 

(Rs)

Target 

(Rs)

Potential 

Upside 

(%)

7,191 8,250 15%

MARKET DATA

No. of Shares 60.5 Cr

Market Cap Rs. 4,35,346

52-week High / Low 8,044/5,236

BSE Code 500034

NSE Code BAJFINANCE

Y/E

March

NII

(Rs Cr)

PPOP

(Rs Cr)

PAT

(Rs Cr)

EPS

(Rs)

ABV

(Rs)

P/ABV

(x)

RoA

(%)

NNPA

(%)

FY22 17,522 14,307 7,028 116.5 702.3 10.2 3.7 0.7

FY23E 23,177 18,544 11,104 184.1 866.0 8.3 4.7 0.6

FY24E 28,522 23,181 14,144 234.4 1071.6 6.7 4.8 0.6

FY25E 35,127 28,932 17,633 292.3 1329.2 5.4 4.8 0.6

Why Bajaj Finance Ltd.

 Strong Growth Opportunities supported

by Digital Initiatives

 Asset Quality Metrics better than

pre-COVID levels

 Improving Return ratios

BUY

Financial Summary



SBI Cards & Payment Services Ltd.
Diversified Financials

About the Company  

SBI Cards (SBIC) is a pure-play credit-card issuer and the 2nd largest credit card player in terms of Cards-in-Force and 3rd largest in terms of

Spends (as of Jul’22). SBIC has a wide portfolio of own and co-branded credit cards catering to a broad target customer base ranging from ‘New-

to-credit card’ to ‘Super Premium’ customers across product categories such as lifestyle, rewards, travel & fuel, shopping, banking partnership

cards, and corporate credit cards.

Investment Rationale

A. Festive season to support strong business growth: In Q1FY23/Jul’22, SBIC reported a strong customer addition of over 9 Lc/2.2 Lc, aiding cards-

in-force (CIF) growth of 19% YoY in Q1FY23 and Jul’22 respectively. Going ahead, SBIC intends to maintain the monthly acquisition run-rate of over 3

Lc new customers, targeting a mix of 50:50 between Banca and Open-market channels. A pick-up in travel-related spends along with improving

discretionary spends, propelled spends growth in Q1FY23 and is likely to sustain with the expectations of a strong festive season. Spends/customers

are likely to improve hereon, with the old category of spends reviving to pre-Covid levels and new categories of spends contributing incrementally to

spends growth. .

B. Gradual improvement in NII Growth: With the share of revolver balances in the receivables mix likely to have bottomed out, SBIC is likely to witness a

gradual improvement in the interest-yielding balances as the company focuses on increasing the proportion of customers with a higher propensity to

‘revolve’ along with promoting higher discretionary spending. With new payment categories (rentals, utilities, school-related payments, insurance, etc.)

having emerged during the pandemic (not typically “pure-revolver” segments), pre-pandemic levels of revolver balances (30-33% Mix) seem unlikely.

However, we expect the share of revolver balances to improve meaningfully to 28-29% over the medium term vs. current levels of ~25%, thereby

supporting NII growth.

C. Asset Quality at pre-COVID levels: A negligible restructured book (Rs 150 Cr) along with asset quality stress taken care of coupled with SBIC’s

cautious approach in sourcing customers during the pandemic period will help the company keep credit cost trends benign.

D. Outlook & Valuation: Robust business momentum, improving NIMs, and muted credit costs will help SBIC deliver superior RoA/RoE of 6-6.3%/27-28%

over the medium term. However, owing to intensive competition, especially from the Pvt. banks, maintaining and improving market share will be

challenging and remain a key monitorable. The RBI’s proposal on linking of RuPay Credit cards with the UPI is structurally positive for the credit card

industry as it will help in increasing the acceptance of Credit cards amongst UPI merchants. This, in turn, would enable credit card issuers to tap into the

wallet share of UPI customers or allow the migration of UPI customers to credit cards along with improving the market penetration of credit cards. With

over 1 Mn RuPay cards, SBIC should be a key beneficiary of the proposal. The RBI in its recently released discussion paper has touched upon a

possible cap/regulation of MDR on credit cards, which if implemented, could impact fee income/profitability. However, we await further clarity in the final

guidelines from the regulator in this regard.

E. Recommendation: We recommend a BUY on the stock with a target price of Rs 1,050/share, implying an upside of 13% from CMP.

CMP 

(Rs)

Target 

(Rs)

Potential 

Upside 

(%)

932 1,050 13%

MARKET DATA

No. of Shares 93.9 Cr

Market Cap Rs 87,941

52-week High / Low 1,165/656

BSE Code 543066

NSE Code SBICARD

Y/E

March

NII

(Rs Cr)

Fee Income

(Rs Cr)

PPOP

(Rs Cr)

PAT

(Rs Cr)

EPS

(Rs)

P/E

(x)

RoA

(%)

NNPA

(%)

FY22 3,839 5,227 4,439 1,616 17.1 54.4 5.2 0.8

FY23E 4,899 6,289 5,551 2.460 26.1 35.7 6.3 0.7

FY24E 6,333 7,496 6,923 3,029 32.1 29.0 6.1 0.7

FY25E 8,102 9,184 8,824 3,861 40.9 22.8 6.1 0.6

Financial Summary

Why SBI Cards?

 Industry Tailwinds; RuPay-UPI linking to

support growth

 Improving NII Growth driven by

favourable receivables mix

 Stable Asset quality keeping credit costs

benign

BUY



Trent Ltd.
Speciality Retail

About the Company  

A Tata Group company, Trent is a leading branded retail company that operates stores across five concepts – Westside, Zudio, Star, Landmark,

and Utsa. Trent’s flagship concept – Westside offer branded fashion apparel, footwear, and accessories for women, men and children, along with

a wide range of home furnishings and decor. Trent’s value fashion concept – Zudio offers fashion at irresistible prices for men, women, and

children. Other formats include Star Bazaar (Hypermarket and supermarket store chain), and Landmark (which offers a curated range of toys,

frontlist books, stationery, and sports merchandise. The company also operates subsidiaries of Zara and Booker stores in India.

Investment Rationale

A. Retail back to pre-pandemic levels: Consumer sentiments have improved with a gradual economic reopening including offices, colleges, holidays,

and marriages, among others. This is manifested in Trent’s operating performance in Q1FY23. The company reported ~39% revenue growth

sequentially, the highest among peer retail players. Its fashion concepts registered the highest-ever quarterly sales in Q1FY23. We expect this

momentum to continue in forthcoming quarters as well, especially when FY23 is likely to be free from Covid-induced restriction

B. B. On an expansion spree: Trent added 125 stores in FY22 across Westside and Zudio, taking a total count to 435 stores in FY22. This exceeded the

management’s guidance of 425 stores in FY22. We believe Trent is likely to continue its expansion spree and intends to build 135 stores each in FY23

and FY24 to capitalize on the strong demand outlook.

C. Gunning on Omni-channel strategy: Online channel registered robust growth of 74% in FY22 and contributed 7% to the Westside revenues even as

stores recovered fully. Trent has also launched exclusive styles on its online platform which is witnessing encouraging traction. It is investing

significantly in resetting the technology stack across the entire value chain to make it commensurate with the growing scale and the growth agenda.

D. Improving return profile across segments: Reducing losses in Star Bazaar and improving traction in Inditex JV are also positive signs for the

company. Over the last couple of years, Trent, with its Star food business has pursued the model of tight footprint stores, sharp pricing, and focus on

fresh and own brand offerings. This model is resilient and exhibits strong economic viability.

E. Outlook & Valuation: Superior store metrics, supply chain optimization, diligent focus on cost rationalization, aggressive store expansion, higher

contribution from private brands, and innovative offerings in value space would be key growth drivers in the long run.

F. Recommendation: We recommend a BUY rating on the stock with a TP of Rs 1530, implying an upside of 10% from the current levels.

CMP 

(Rs)

Target 

(Rs)

Potential 

Upside 

(%)

1,390 1,530 10%

MARKET DATA

No. of Shares 36 Cr

Market Cap Rs. 49,423

52-week High / Low 1522/ 954

BSE Code 500251

NSE Code TRENT

Why Trent

 Aggressive expansion

 Sustainable business model

 Margin improvement going forward

BUY

Y/E

March

Sales

(Rs Cr)

EBITDA

(Rs Cr)

EPS

(Rs)

PER

(Rs Cr)

RoE

(%)

RoCE

(%)

EV/EBIDTA

(x)

D/E

(x)

FY22 2,048 204 -1.4 -1,106.00 -1.8 3.5 256.2 1.2

FY23E 3,881 634 7.0 188 9.7 8.4 84.6 1.7

FY24E 5,749 1,062 15.8 87.8 17.6 11.2 50.4 1.5

FY25E 7,399 1,444 23.8 58.4 21.4 13.8 36.9 1.2

Financial Summary



Relaxo Footwears Ltd.
Footwear

About the Company  

Relaxo is the largest footwear manufacturer in India. It manufactures quality and affordable footwear comprising slippers, sandals, sports, and

casual shoes. The company boasts of several popular brands including Relaxo, Sparx, Flite, and the Bahamas which stand as leaders in their

respective domains. Its product mix comprises Hawai and Bahamas which account for ~25% of total sales value (60% shoes & 40% sandals)

while Flite and Sparks account for ~37% of total sales each.

Investment Rationale

A. Overall footwear on a recovery track: The company’s Q1FY23 performance was decent at the topline level as closed footwear saw signs of recovery

post-opening of the schools, colleges, and offices. However, its open footwear category (~75-80% of Relaxo’s sales) is yet to see a meaningful

recovery as price increase and higher inflation is impacting the demand. We believe significant pent-up demand in rural and small towns to drive

volumes going ahead as the rural economy starts its recovery journey. Moreover, Relaxo is likely to gain market share from weaker and smaller players

as the latter got severally impacted post-pandemic and hyperinflation in raw material prices.

B. All eyes on key catalyst: Normal Monsoon & Higher MSP: This year’s monsoon season being broad-based and normal along with the recent

announcement of a hike in MSP and higher remittances will be key catalysts in the festive season that would aid in the revival of the rural economy.

This, in turn, is expected to kick-start the overall consumption cycle in rural and small towns.

C. Profitability should start inching-up: The prevailing inflation in raw materials played a spoilsport in Q1FY23 profitability. However, we believe RM

prices are likely to see a downward trend moving forward. Furthermore, several price hikes undertaken by the management are likely to get absorbed

fully from Q2/Q3 onwards when old inventory would be completely phased out and price hikes would get absorbed at both dealer and consumer levels.

This, in turn, would inch up the company’s margins profile.

D. Superior financial matrix: Relaxo has maintained healthy operating cash flow and asset turnover ratios. Moreover, its robust EBITDA Margins over

the years have made it one of the most capital-efficient businesses in the industry. We believe a strong balance sheet with zero net debt and efficient

working capital should help Relaxo prosper in the long run.

E. Outlook & Valuation: We believe value players such as Relaxo and V-Mart should see earnings and profitability improvement as rural and small towns

recover coupled with market share gain from smaller/unorganized players, continued demand for quality value-for-money products in rural and smaller

towns, strong festive season, and sustained product additions. Moreover, macro drivers such as lower per capita consumption in India and lower

penetration will remain the company’s long-term growth drivers..

F. Recommendation: We recommend BUY with a TP of Rs 1120, implying an upside of 11% from the curssrent levels

CMP 

(Rs)

Target 

(Rs)

Potential 

Upside 

(%)

1,008 1,120 11%

MARKET DATA

No. of Shares 25 Cr

Market Cap Rs. 25,089

52-week High / Low 1447 / 928

BSE Code 530517

NSE Code RELAXO

Why Relaxo Footwears Ltd.

 Fully backward-integrated player

 Strong growth outlook

 Margin improvement going forward

BUY

Y/E

March

Sales

(Rs Cr)

EBITDA

(Rs Cr)

EPS

(Rs)

PER

(Rs Cr)

RoE

(%)

RoCE

(%)

EV/EBIDTA

(x)

FY21 2,359 495 11.7 85.7 18.5 19.6 50.1

FY22P 2,653 416 9.4 107.4 13.3 13.7 58.9

FY23E 3,119 537 12.9 78.2 16 16.5 45.3

FY24E 3,941 765 19.5 51.5 20 21.2 31.3

Financial Summary



V-MART Ltd.
Diversified Retail

About the Company  

V-Mart – founded in 2002, offers fashion apparel, footwear, home furnishings, general merchandise, and Kirana, among others. The company is

led by the concept of ‘value retailing’ and caters to the needs of value and fashion-conscious consumers living in tier II, III, and IV cities across

India. As of Jun’22, V-Mart has 391 stores and plans to open over 60 stores in FY23. V-Mart is majorly concentrated in three states of Uttar

Pradesh, Bihar, and Jharkhand, which accounts for ~50% of the stores' count. These three states are the largest value-conscious consumer

market in India. In Jul’21, V-Mart acquired “Unlimited” stores from Arvind Lifestyle, facilitating its entry into West and South India.

Investment Rationale

A. Consumer sentiment expected to revive going forward: In Q1FY23, footfalls were still lower by 30% from the pre-Covid levels as rural and smaller 

towns (higher salience) continue to remain weak due to subdued demand. The lower footfall is on account of the impact of higher inflation and increase 

in prices (taking price increase of 17-18% cumulatively in the last one year) and overall consumption is affected due to high inflation; the low-income 

segment is facing 30% food inflation which is directly impacting their disposable incomes. However, the management expects the smaller towns and 

rural demand to revive post easing of inflation and a normal monsoon. On the other hand, larger cities and tier 1 towns continue to remain strong while 

recently acquired Unlimited stores in south India delivered healthy profitable growth.

B. Key catalyst: Normal Monsoon, Higher MSP, & Festive season – Over the last two years, Covid-19 vagaries have impacted the entire retail sector

as consumers postpone their purchases, especially in rural and smaller towns. A normal monsoon, the announcement of an MSP hike, and higher

remittances along with strong festive season will be key catalysts aiding in the revival of the rural and small-town (V-Mart’s key customer base)

economy which will kick start the overall consumption cycle.

C. Unlimited stores: V-Mart acquired Unlimited stores from Arvind Lifestyle in Jul’21 (73 stores as of Q4FY22) which will help it enter West and South

India. It aims to cross-populate selective stocks from South to North and vice versa to add more variety and better options for consumers of both

geographies. While its performance had slowed down due to Covid-19 disruptions, Q1FY23 witnessed sales growth of 60% QoQ and the full potential

of Unlimited stores will start reflecting in coming quarters as the situation normalizes.

D. Outlook & Valuation – We believe value players such as V-Mart and Relaxo should see earnings and profitability improvement as rural and small

towns recover coupled with market share gain from smaller/unorganized players, continued demand for quality value-for-money products, strong festive

season and sustained product additions.

E. Recommendation: We recommend a BUY rating on the stock with a TP of Rs 3350, implying an upside of 11% from the CMP.

CMP 

(Rs)

Target 

(Rs)

Potential 

Upside 

(%)

3015 3350 11%

MARKET DATA

No. of Shares 2 Cr

Market Cap Rs. 5,959

52-week High / Low 4,620/ 2,406

BSE Code 534976

NSE Code VMART

Why V-MART

 Cluster based expansion model

 Smaller towns, becoming fashion hubs

 Margin improvement going forward

BUY

Y/E

March

Sales

(Rs Cr)

EBITDA

(Rs Cr)

EPS

(Rs)

PER

(Rs Cr)

RoE

(%)

RoCE

(%)

EV/EBIDTA

(x)

FY21 1,075 131 -62 -3.4 NA -0.8 7.7

FY22 1,666 204 116 5.9 NA 1.4 5.8

FY23E 2,657 328 867 44 68.5 9.3 9.6

FY24E 3,278 414 1,378 70 43.1 12.8 12

Financial Summary
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